
INTRODUCTION

Anyue stone carving, a distinctive and invaluable art form 
from Anyue County, Ziyang City, Sichuan Province, is sig-
nificant in Chinese stone carving traditions. Renowned for 
its exquisite craftsmanship, intricate details, and profound 
cultural connotations, Anyue stone carving is an important 
heritage of China’s intangible cultural assets. With a predom-
inant focus on Buddhist themes, these carvings also integrate 
Taoist and Confucian elements, creating a unique artistic syn-
thesis that embodies the philosophical and religious traditions 
of Confucianism, Buddhism, and Taoism. The fusion of these 
three ideologies within the art form reflects the religious and 
philosophical diversity of ancient Chinese society and serves 
as a testament to the superb technical mastery of artisans from 
different dynastic periods (Guo, 2015). This art form has played 
a crucial role in shaping the visual culture of Chinese religious 
iconography and continues to be a valuable resource for study-
ing ancient Chinese art, spirituality, and aesthetic principles.

The historical origins of Anyue stone carving can be 
traced back to the Southern and Northern Dynasties (420–
589 CE), with significant artistic developments occurring 
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during the Tang Dynasty (618–907 CE), the Five Dynasties 
(907–960 CE), and the Northern Song Dynasty (960–1127 
CE). These periods marked the zenith of Anyue stone carv-
ing, characterized by a synthesis of grandeur and delicacy in 
sculptural representation. The aesthetic qualities of Anyue 
stone carvings from the Tang period exude majesty and robust 
physicality, while those from the Song Dynasty emphasize 
grace, refinement, and intricate details. Notably, this artistic 
evolution reflects broader stylistic shifts in Chinese Buddhist 
sculpture, wherein artists sought to humanize Buddha fig-
ures by infusing them with more naturalistic and emotive 
expressions (Xie, 2018). One exemplary piece, the statue of 
Zizhu Guanyin (Purple Bamboo Avalokiteshvara), demon-
strates the artistic mastery of the era, with its lifelike posture, 
expressive facial features, and detailed drapery work con-
veying both spiritual profundity and visual elegance (Liu & 
Wang, 2019). The ability of Anyue stone carving to transcend 
mere religious representation and embrace artistic expres-
sion further elevates its cultural and historical significance.

Beyond its artistic merit, Anyue stone carving carries 
immense historical and cultural value. As a form of visual 
documentation, it offers insights into the religious beliefs, 
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aesthetic preferences, and social customs of different his-
torical periods in China. These carvings serve as invaluable 
resources for researchers examining the development of 
Chinese religious culture, the transmission of artistic tech-
niques, and the interactions between regional and national 
artistic traditions (Zhang, 2020). In addition, Anyue stone 
carvings have been instrumental in studying Buddhist ico-
nography, providing scholars with material evidence of how 
Buddhist narratives and motifs were localized and interpreted 
in Chinese art (Chen, 2017). However, despite their schol-
arly and cultural importance, these carvings face increasing 
threats from environmental degradation, human activities, 
and insufficient conservation efforts. As such, there is an 
urgent need for systematic preservation strategies to protect 
and promote this invaluable heritage (Sun & Zhao, 2021).

With the rapid development of China’s cultural tourism 
industry, Anyue stone carving has presented new opportuni-
ties for revitalization and sustainable growth. As a key cul-
tural tourism resource, it has the potential to attract a wider 
audience, including domestic and international tourists, art 
enthusiasts, and cultural scholars. However, a significant chal-
lenge facing Anyue stone carving lies in the current state of its 
cultural and creative product market. At present, most cultural 
products related to Anyue stone carving are limited to simple 
reproductions and traditional handicrafts, lacking innovative 
designs that appeal to contemporary consumers (Wang, 2023). 
The absence of design and production modernization has hin-
dered these products’ competitiveness in the cultural tourism 
market. To address this issue, it is imperative to explore inno-
vative approaches that align with modern aesthetic sensibil-
ities while preserving the authenticity of the stone carving 
tradition. By integrating contemporary design techniques, dig-
ital technology, and interactive experiences, cultural and cre-
ative products inspired by Anyue stone carving can be more 
attractive and accessible to a broader demographic.

This study aims to systematically investigate the his-
torical development, cultural identity, and market potential 
of Anyue stone carving in the context of cultural and tour-
ism integration. Specifically, it seeks to analyze the artistic 
evolution of Anyue stone carving, explore its symbolic and 
aesthetic value, assess consumer preferences and market 
trends, and propose innovative strategies for creative prod-
uct design. By conducting an interdisciplinary approach that 
combines art history, cultural studies, and market research, 
this paper endeavors to bridge the gap between tradition and 
modernity, ensuring the sustainable development of Anyue 
stone carving. Furthermore, by leveraging modern design 
methodologies, material innovation, and digital platforms, 
the study seeks to propose new directions for cultural tour-
ism products that maintain historical integrity while catering 
to contemporary consumer demands. The ultimate goal is 
to promote the inheritance and global recognition of Anyue 
stone carving culture, reinforcing its position as a vital com-
ponent of China’s artistic and cultural heritage.

RESEARCH OBJECTIVE
This research focuses on the history and development of Anyue 
stone carvings, exploring their cultural identity and aesthetic 

value. Additionally, it examines the development trends and 
market demand for these carvings, providing insights into their 
future potential. Furthermore, the study integrates design educa-
tion literacy by creating innovative Anyue stone carving prod-
ucts that blend tradition with contemporary design concepts.

RESEARCH METHODS

This study employs a mixed-methods approach, integrating 
both qualitative and quantitative research methodologies 
to comprehensively examine the design and development 
of Anyue stone carving cultural and creative products. The 
research process consists of the following key methods:

Literature Review

We conducted a thorough analysis of academic publications, 
historical records, and industry reports to establish a theoret-
ical foundation for the study.

Field Investigation

We performed on-site exploration of Anyue stone carvings, 
including visits to key cultural and heritage sites, to docu-
ment and analyze artistic styles, craftsmanship, and preser-
vation status.

Market Research

A systematic study of consumer preferences, market trends, 
and industry demands was conducted through surveys and 
interviews with key stakeholders.

Innovative Design

We conceptualized and developed new cultural and creative 
products inspired by Anyue stone carvings, incorporating 
contemporary design principles while maintaining cultural 
authenticity.

Prototype Production and Testing

We created product prototypes, which we tested and refined itera-
tively based on expert feedback and user experience evaluations.

Collaboration and Expert Consultation

We engaged with various stakeholders, including residents, 
tourists, and industry experts, to gain diverse product design 
and development perspectives.

Data Analysis and Synthesis

We analyzed the data quantitatively and qualitatively to 
assess research findings, validate design concepts, and gen-
erate actionable insights for product development.

To ensure a comprehensive and representative approach, 
we conducted consultations with key informants, includ-
ing residents, tourists, and experts in relevant fields. These 
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included Shi Yongen (inheritor of Anyue stone carving crafts-
manship), researchers from the Anyue Grottoes Research 
Institute (Chen Ling and Hu Qiang), tourism and cultural 
industry specialists (Cheng Jiabin), cultural and creative 
designers (Qu Mei and Li Xinyao), as well as marketing and 
consumer research experts, and arts and crafts artists. Survey 
participants from diverse age groups are also selected to pro-
vide broad-based feedback.

The selection of representative stone carving samples for 
in-depth study was based on a comprehensive assessment of 
their distribution, typology, historical and artistic value, and 
conservation status. This would ensure diversity, credibility, 
and relevance in the research findings.

Data collection methods included structured and 
semi-structured interviews, surveys, participant observa-
tions, and expert discussions. The study examined demo-
graphic variables such as age, gender, occupation, and 
income to analyze consumer preferences, satisfaction with 
existing cultural and creative products, and the demand for 
innovative, locally distinctive designs. The findings were 
expected contribute to developing personalized tourism 
products that align with market expectations and enhance 
the cultural and economic value of Anyue stone carvings.

RESULTS

The History and Development of Anyue Stone Carvings

Anyue stone carvings possess a profound historical leg-
acy, their origins tracing back to the Southern and Northern 
Dynasties (420–589 CE). Over centuries, these carvings 
evolved and flourished, reaching their artistic zenith during 
the Tang Dynasty (618–907 CE), the Five Dynasties (907–
960 CE), and the Northern Song Dynasty (960–1127 CE). 
This period witnessed significant advancements in stone 
carving techniques, artistic expression, and thematic repre-
sentation, contributing to the distinct aesthetic and cultural 
identity of Anyue stone carvings (Zhang, 2018).

During the Tang Dynasty, Anyue stone carvings embod-
ied the grandeur and dynamism of the era’s artistic style. 
The sculptures from this period often featured robust figures 
with flowing drapery, exuding a sense of vitality and divine 
majesty (Liu & Wang, 2020). The transition into the Five 
Dynasties and the Northern Song Dynasty marked a shift 
toward more refined detailing, reflecting the evolving artistic 
sensibilities of the time. Unlike earlier carvings that primar-
ily adhered to rigid religious iconography, the stone sculp-
tures of this period demonstrated a departure from purely 
ritualistic expressions. Instead, they incorporated a height-
ened sense of “humanity,” capturing nuanced emotions and 
lifelike gestures, which made the Buddhist imagery more 
relatable and accessible to the public (Chen, 2019). This 
increasing secularization in content and form contributed to 
the appreciation and integration of stone carving art into the 
broader cultural landscape.

A quintessential example of this artistic evolution is the 
renowned Purple Bamboo Guanyin statue, celebrated for its 
delicate and elegant form, intricate detailing, and expressive 
characterization (Sun, 2021). This masterpiece epitomizes 

the fusion of technical mastery and spiritual depth, effec-
tively conveying the subject’s inner essence and emotional 
resonance. The sculptors of Anyue skillfully employed 
advanced carving techniques to achieve fluid and naturalis-
tic lines, creating a sense of movement and serenity within 
the stone medium (Gao, 2022). These artistic achievements 
underscore the sophisticated craftsmanship of the time and 
highlight the cultural synthesis that influenced Anyue stone 
carving traditions.

Furthermore, the historical trajectory of Anyue stone 
carvings reflects broader socio-cultural and religious trans-
formations. The interplay between artistic innovation and 
religious devotion facilitated the emergence of a unique 
sculptural tradition that resonated with contemporary audi-
ences while preserving deep-rooted historical and spiritual 
significance (Wang & Zhao, 2023). Over time, Anyue stone 
carvings became a visual narrative of the region’s artistic 
and cultural evolution, serving as a testament to the ingenu-
ity and creativity of past artisans.

The rich historical foundation and artistic diversity of 
Anyue stone carvings continue to inspire modern creative 
endeavors. Contemporary designers and scholars draw upon 
this extensive heritage to explore new interpretations and 
applications of stone carving art, ensuring its relevance in 
present-day cultural and creative industries. Researchers 
can better understand their enduring aesthetic value and cul-
tural significance by analyzing the historical development 
and stylistic transformations of Anyue stone carvings. This 
historical context not only reinforces the identity of Anyue 
stone carvings within China’s artistic heritage but also pro-
vides a profound source of inspiration for innovative product 
designs that integrate traditional artistry with contemporary 
cultural expressions (Zhou, 2020).

The Cultural Identity and Aesthetic Value of Anyue 
Stone Carvings
Anyue stone carvings possess immense artistic value and 
serve as vital cultural artifacts that encapsulate rich historical 
narratives and profound cultural significance. As an import-
ant component of China’s sculptural heritage, these carvings 
provide invaluable insights into the evolution of Chinese 
religious beliefs, the progression of national artistic tradi-
tions, and the technological advancements in stone carv-
ing techniques (Zhang, 2018). Their enduring presence and 
artistic sophistication highlight their crucial role in studying 
religious iconography, cultural exchange, and artistic devel-
opment across dynastic periods (Liu & Wang, 2020).

The cultural identity of Anyue stone carvings is deeply 
intertwined with their thematic diversity and artistic expres-
sion. These sculptures primarily depict Buddhist figures, 
bodhisattvas, celestial beings, and mythological motifs, 
reflecting the religious and philosophical influences that 
shaped Chinese society over centuries (Chen, 2019). 
However, beyond their religious significance, the carvings 
exhibit strong secular elements, illustrating scenes of daily 
life, folklore, and courtly culture. This integration of the 
sacred and the secular underscores the adaptability and inclu-
sivity of Anyue’s artistic tradition, reinforcing its distinct 
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cultural identity within the broader context of Chinese art 
(Wang & Zhao, 2023).

A defining characteristic of Anyue stone carvings is their 
exceptional aesthetic value, manifesting in their meticulous 
craftsmanship, refined sculptural lines, and harmonious 
composition. The sculptures exhibit remarkable attention to 
detail, with elegantly rendered facial expressions, dynamic 
drapery folds, and delicately ornamented embellishments 
that create a sense of movement and realism (Sun, 2021). 
The fluidity and precision of the lines, combined with the 
carefully balanced proportions, demonstrate the technical 
mastery of the artisans who skillfully transformed rigid 
stones into lifelike and expressive forms. Additionally, the 
interplay of color and decorative elements enhances the 
visual impact of the carvings, further elevating their artistic 
appeal (Gao, 2022).

The historical and cultural significance of Anyue stone 
carvings is further amplified by their role as tangible records 
of artistic and social evolution. The stylistic transitions 
observed in these sculptures—from the grand and imposing 
figures of the Tang Dynasty to the more refined and emotion-
ally expressive works of the Song Dynasty—reflect broader 
shifts in aesthetic preferences, philosophical outlooks, and 
societal values (Zhou, 2020). Through these carvings, schol-
ars and historians can trace the influence of regional artistic 
exchanges, the adaptation of foreign artistic styles, and the 
localization of Buddhist art within the Chinese cultural land-
scape (Liu & Wang, 2020).

Furthermore, the fusion of exquisite craftsmanship and 
profound cultural symbolism makes Anyue stone carvings an 
invaluable source of inspiration for contemporary artistic and 
creative endeavors. Their intricate designs, expressive forms, 
and rich thematic content are foundations for developing 
cultural and creative products that reinterpret traditional aes-
thetics within modern contexts (Wang & Zhao, 2023). By ana-
lyzing the artistic language and symbolic meanings embedded 
within Anyue stone carvings, designers can develop innova-
tive products that preserve cultural heritage while appealing to 
contemporary consumer sensibilities (Sun, 2021).

In summary, the cultural identity and aesthetic value of 
Anyue stone carvings are deeply rooted in their historical 
significance, artistic excellence, and symbolic richness. 
Their unique combination of religious devotion, technical 
refinement, and cultural adaptability has cemented their 
place as a vital component of China’s artistic legacy (Zhou, 
2020). As an enduring testament to the ingenuity of ancient 
artisans, Anyue stone carvings continue to inspire scholarly 
research, artistic creation, and cultural preservation, ensur-
ing their relevance in historical and contemporary contexts 
(Gao, 2022).

The Development Trend and Market Demand of Anyue 
Stone Carvings
With the rapid expansion of the global tourism industry, 
cultural heritage sites and traditional art forms have increas-
ingly become key attractions for domestic and international 
visitors. Anyue stone carvings, as a significant compo-
nent of China’s cultural and artistic heritage, have gained 

widespread attention as an important tourism resource 
(Zhang, 2019). The influx of tourists to Anyue has created 
new opportunities for promoting and commercializing its 
stone carving culture, particularly in cultural and creative 
industries (Liu & Wang, 2021). However, despite their rich 
historical and artistic value, the current market offerings of 
Anyue stone carving-related cultural products remain rela-
tively underdeveloped. Many available products are limited 
to direct replications of traditional carvings or generic hand-
icrafts, lacking innovative design elements, market differ-
entiation, and strong consumer appeal (Sun & Chen, 2022). 
This has resulted in a gap between consumer expectations 
and the existing product supply, restricting the potential for 
further development and commercialization of Anyue stone 
carvings in contemporary markets.

Through systematic market research and consumer anal-
ysis, it has become evident that there is a growing demand 
for cultural and creative products that reflect the artistic and 
historical essence of Anyue stone carvings and align with 
modern consumers’ aesthetic preferences and lifestyle needs 
(Wang, 2020). Visitors and cultural enthusiasts increasingly 
seek products that offer a more profound cultural connection, 
unique design elements, and practical functionality. This 
shift in consumer preferences underscores the necessity for 
innovation in product development, particularly in incorpo-
rating modern design methodologies, advanced production 
techniques, and interdisciplinary approaches that blend tra-
dition with contemporary aesthetics (Gao, 2023).

Furthermore, the development trends in the cultural and 
creative industry indicate a shift towards personalization, 
high-quality craftsmanship, and cross-industry collaboration 
(Li, 2021). Consumers today favor products that carry cul-
tural narratives and embody distinctive regional identities 
while integrating modern design aesthetics and usability. 
In this context, the transformation of Anyue stone carving 
cultural products requires a departure from mere replication 
and instead emphasizes creative reinterpretation, material 
innovation, and diversified applications (Tang, 2022). For 
instance, integrating digital modeling, laser engraving, or 
sustainable materials can enhance the accessibility and mar-
ket competitiveness of Anyue stone carving-inspired prod-
ucts (Wu, 2023).

Additionally, the increasing popularity of experiential 
tourism and cultural immersion activities presents a signifi-
cant opportunity to expand Anyue stone carvings’ influence. 
Tourists are interested in purchasing souvenirs and engag-
ing with the artistic and historical background of the prod-
ucts they buy (Chen, 2020). This highlights the potential for 
interactive and experiential cultural and creative products, 
such as DIY stone carving workshops, augmented reality 
(AR) exhibitions, and customizable stone carving replicas 
that allow consumers to participate in the creative process 
(Zhou, 2021).

To ensure the long-term sustainability and market suc-
cess of Anyue stone carving cultural and creative products, 
conducting continuous consumer research, tracking evolv-
ing aesthetic trends, and establishing strategic collabora-
tions with designers, cultural institutions, and commercial 
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enterprises is essential (Ma, 2022). By adopting a mar-
ket-driven approach while preserving the authenticity of 
Anyue stone carving traditions, it is possible to develop a 
diverse range of products that cater to different consumer 
segments, including high-end collectors, cultural enthusi-
asts, and casual tourists (Xiao, 2023).

In conclusion, the future development of Anyue stone 
carving cultural products must be rooted in a balance 
between cultural heritage preservation and modern innova-
tion. Anyue stone carvings can transition from traditional 
handicrafts to highly sought-after cultural commodities by 
leveraging new design concepts, advanced production tech-
nologies, and consumer insights (Wu, 2023). This approach 
enhances the commercial viability of Anyue stone carving 
products and contributes to the broader goal of cultural 
transmission, ensuring this ancient art form remains relevant 
and appreciated in contemporary society (Gao, 2023).

Design Anyue Stone Carving Creative Products Based 
in the Context of Design Education Literacy
Design education literacy serves as a crucial platform for 
exploring, reinterpretation, and preserving cultural heritage, 
enabling students to engage in comprehensive research on the 
historical and artistic significance of Anyue stone carvings. 
Through rigorous academic inquiry and hands-on creative 
processes, students analyze the intricate cultural connota-
tions of these carvings, including their stylistic forms, sym-
bolic motifs, and the intricate detailing of Buddhist statues, 
such as clothing patterns and sculptural compositions. By 
meticulously extracting these representative cultural ele-
ments, students integrate them into contemporary product 
design, ensuring that the resulting creations retain aesthetic 
and functional value and encapsulate a profound sense of 
historical continuity. This process fosters a heightened 
awareness of cultural identity among students, deepening 
their appreciation for the artistic and philosophical tradi-
tions of Anyue stone carvings. As they immerse themselves 
in studying this sculptural heritage, they develop a stronger 
sense of belonging and pride in their cultural roots, reinforc-
ing their commitment to preserving and promoting this art 
form in a rapidly modernizing world.

Moreover, design education literacy emphasizes the 
symbiotic relationship between tradition and innovation, 
encouraging students to experiment with novel design meth-
odologies that bridge the gap between historical artistry 
and contemporary aesthetics. By synthesizing the artistic 
essence of Anyue stone carvings with modern design trends, 
students cultivate a cross-temporal design perspective that 
harmonizes cultural authenticity with present-day sensibili-
ties. This dynamic approach expands their creative thinking 
and facilitates the evolution of Anyue stone carving culture 
by adapting it to contemporary consumer preferences and 
societal needs. Additionally, the iterative process of con-
ceptualization, prototyping, and refinement allows students 
to develop a deep understanding of materiality, craftsman-
ship, and technological advancements in design production. 
Ultimately, integrating traditional artistic elements with mod-
ern design paradigms ensures the sustainable transmission 

of Anyue stone carving culture. It reinforces its relevance 
in academic discourse and commercial applications while 
instilling a lasting sense of cultural responsibility among the 
next generation of designers.

Exploration and improvement of aesthetic value: Anyue 
stone carvings are famous for their unique artistic style and 
aesthetic characteristics. Through design education literacy, 
students have conducted in-depth exploration of the aes-
thetic value of Anyue stone carvings and excavated their 
unique charm in terms of shape, lines, colors, etc. These 
aesthetic characteristics are cleverly presented in creative 
product design, making the products not only practical but 
also have high artistic appreciation value, which improves 
the overall quality of the products. Design education liter-
acy focuses on cultivating students’ aesthetic ability and 
creativity. Through the practice of creative product design 
of Anyue stone carvings, students’ aesthetic ability has been 
significantly improved, and they can perceive and appreciate 
the existence of beauty more keenly. At the same time, this 
improvement in aesthetic ability also feeds back to students’ 
design practice, enabling them to create works more aligned 
with aesthetic laws (Figure 1).

The organic combination of design education literacy and 
cultural heritage: The design education literacy model based 
on Anyue stone carving creative product design has achieved 
the organic combination of traditional culture and modern 
design education literacy. Through the teaching practice 
of this model, students not only master design skills and 
methods and deeply understand the value and significance 
of traditional culture, laying a solid foundation for future 
design work. Through design education literacy, students 
have a more comprehensive and in-depth understanding and 
recognition of Anyue stone carving culture and have estab-
lished a firm cultural confidence. This cultural confidence is 
reflected not only in the students’ design works but also in 
their love and inheritance of traditional culture, contributing 
their strength to the prosperity and development of Chinese 
culture.

DISCUSSION
The development of Anyue stone carving cultural and cre-
ative products is rooted in the rich historical and artistic 
legacy of Anyue stone carvings, which are a significant 
representation of Chinese stone carving art and have been 
recognized as a national intangible cultural heritage. With 
their exquisite craftsmanship and profound cultural symbol-
ism, these carvings function as carriers of religious beliefs 

Figure 1. Creative product design
Source: Design by Hua Huang, 2025
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and historical narratives, making them invaluable resources 
for promoting traditional Chinese culture. However, despite 
their high artistic and historical value, many existing cul-
tural and creative products related to Anyue stone carvings 
remain limited to simplistic reproductions and conventional 
handicrafts, lacking innovative design elements and mar-
ket competitiveness. This stagnation hinders the broader 
dissemination of Anyue stone carving culture and restricts 
the growth of local cultural tourism. In response to these 
challenges, recent efforts have been made to explore inte-
grating tourism-oriented cultural and creative products that 
blend traditional aesthetics with contemporary functional-
ity. For instance, incense cards that incorporate the artistic 
essence of Anyue Grottoes and traditional incense-making 
techniques have gained recognition for combining cultural 
significance with practical value. While additional cultural 
products such as carved seals, photographic postcards, and 
illustrated albums exist, they still lack a cohesive design 
strategy and innovation-driven approach necessary for sus-
tained market expansion.

To address these limitations, this study emphasizes the 
importance of embedding the cultural identity and aesthetic 
value of Anyue stone carvings into design education literacy, 
fostering a new generation of designers capable of integrating 
historical authenticity with contemporary creative methodol-
ogies. By systematically analyzing the artistic and symbolic 
depth of Anyue stone carvings, design education literacy can 
serve as a platform for developing innovative cultural prod-
ucts that preserve the intrinsic qualities of stone carvings 
while adapting them for modern applications. One approach 
involves substituting stone with wood to create a unified 
series of multifunctional, interactive products that enhance 
tourist engagement. Additionally, this research highlights the 
similarities and differences between traditional Anyue stone 
carving products and those developed through a design-edu-
cation-driven approach. While both categories draw from the 
cultural and artistic elements of Anyue stone carvings with the 
shared goal of cultural promotion and tourism development, 
conventional handicrafts often remain at the stage of direct 
replication, limiting their competitiveness. In contrast, design 
education literacy fosters creativity by integrating mod-
ern technological advancements, such as augmented reality 
(AR) postcards and multifunctional designs, to enhance con-
sumer interaction and market appeal. By bridging traditional 
craftsmanship with contemporary design methodologies, 
this research advocates for a systematic, innovation-oriented 
approach to developing Anyue stone carving cultural and cre-
ative products, ensuring sustainability and relevance in the 
evolving cultural and tourism industries.

CONCLUSION
This study deepens our understanding of the cultural iden-
tity and aesthetic significance of Anyue stone carvings. It 
proposes innovative approaches for their preservation and 
transmission by integrating cultural tourism and creative 
product design. Anyue stone carvings, as a distinguished 
representation of Chinese stone carving art, encapsulate 
profound historical and cultural heritage while embodying 

unique artistic value. By comprehensively analyzing their 
historical evolution, artistic characteristics, and cultural con-
notations, this research elucidates their significance across 
religious, historical, and artistic dimensions. Representative 
masterpieces, such as the Purple Bamboo Guanyin statue, 
exemplify the refinement and expressiveness of Anyue stone 
carving, serving as emblematic symbols that reinforce cul-
tural identity and collective pride. Integrating cultural and 
tourism industries presents a sustainable framework for 
preserving and promoting this heritage. Strategies such as 
developing cultural tourism routes, organizing cultural festi-
vals, and establishing immersive tourism experiences facil-
itate greater public engagement and appreciation of Anyue 
stone carvings. This interdisciplinary approach ensures this 
artistic tradition’s longevity and enhances its cultural and 
economic impact by attracting a broader audience.

In addition to cultural preservation, this study under-
scores the market potential and economic benefits of Anyue 
stone carving creative products. Through a thorough mar-
ket analysis, various innovative product designs have been 
developed, including home decorations, fashion accessories, 
and digital peripherals, all of which integrate traditional 
artistic elements with contemporary consumer preferences. 
These products’ high market acceptance and competitive-
ness highlight their role in revitalizing cultural dissemina-
tion and stimulating economic growth. Additionally, the 
emphasis on innovative design is a key driver in advancing 
the development of Anyue stone carving cultural and cre-
ative products. By harmonizing traditional artistic motifs 
with modern design methodologies, this research introduces 
novel approaches, such as diversified product formats and 
interactive user experiences, enhancing both these creations’ 
cultural value and market appeal. However, despite these 
advancements, further efforts are needed to strengthen the 
protection and sustainable utilization of Anyue stone carv-
ings. Future initiatives should focus on improving con-
servation mechanisms, promoting public awareness, and 
exploring new applications in cultural tourism and product 
development. By fostering a dynamic synergy between her-
itage preservation and contemporary innovation, this study 
provides a strategic foundation for the continued evolution 
and global recognition of Anyue stone carving culture.
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