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It is a well-known fact that translation studies is an interdisciplinary field of science and
interacted by other disciplines such as Linguistics, Literature, Sociology and Philosophy to find
answers to translation problems. The relationship between psychology and translation has also
become widespread among translation scholars in recent years. In addition to cognitive skills,
non-cognitive skills also affect the decisions of translators and the quality of translation in the
translation process. Related studies on these concepts are being investigated nowadays. The aim
of this study is to examine whether there is any relationship between the emotional intelligence
of the professional translators working in the market and their translator satisfaction. For this
purpose, a questionnaire study for professional translators was completed and the data were
analyzed through SPSS 21.0 program. In the study, 3 different data collection tools such as
Individual Information Form, Emotional Intelligence Scale and Translator Satisfaction Scale
were used. Relational screening model was also used in the study. Pearson Correlation Analysis
was used to determine whether there was any statistically significant relationship between
the dimensions and besides regression analysis was performed in order to see the effects of
interrelated dimensions. As a result of the analyzes, it was found that there was a statistically
significant relationship between both the emotional intelligence and translator satisfaction of
professional translators. The same was also found the dimensions of both scales.
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INTRODUCTION

It has long been discussed whether Translation Studies is
an inter-disciplinary field of study or not. TS when explain-
ing the problem of translation has so far benefited from
other disciplines such as Linguistics, Literature, Sociology
and Philosophy. The relationship between translation and

-solving problems etc. In this respect, the individual’s IQ
level is not sufficient to enable the individual to be success-
ful in life. Although IQ level is low, individuals with high
non-cognitive skills may be more successful especially in
the areas where communication is of importance. As the
act of translation takes place in a communicative setting,

psychology has attracted the attention of translation schol-
ars in recent years. For example, in the 1990s, cognitive
theories were used to explain the phenomenology of trans-
lation. Parallel to these, in addition to the cognitive trans-
lation theories that deal with the attitudes of translators in
the translation process in terms of the decisions taken by
them, some findings were also found related with the fact
that non-cognitive skills are important in the decisions tak-
en during the translation process. In cognitive skills, while
the individual has analytical, logical and mathematical in-
telligence, non-cognitive skills are communicative aspect
of the individual his/her harmony with other people. Be-
sides it also includes interpersonal skills, self-confidence,
self-esteem, emotional self-consciousness, self-aware-
ness, self-efficacy, resistance to stress, coping with stress,
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translators’ non cognitive skills as well as cognitive ones
need to be developed. The translator is not only an expert
in the translation process. He is also a multicultural expert
who needs to communicate between the sides (see Vermeer,
1978/2000; cf. Hubscher Davidson, 2016).

Emotional Intelligence

Emotional intelligence has been defined in many ways
by many scientists. In the simplest form, emotional in-
telligence is the learned abilities (Goleman, 2014: 15).
E.Merlevede, Vandamme and Bridoux argued that emo-
tional intelligence is an umbrella term that encompass-
es a range of skills that human beings learn more or less
intuitively. The best communicators, sellers, politicians
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and psychologists, etc. generally develop these skills at a
high level and use them unconsciously (Merlevede, Van-
damme, Bridoux, 2003: 29). Emotional Intelligence: Why
1Q is Important published by Daniel Goleman in 1995
popularized the concept of emotional intelligence. Emo-
tional intelligence consists of different basic skills, such
as the individual’s ability to regulate his own emotions,
to understand others’ feelings, motivation and advanced
social skills. Emotions affect both work performance and
job satisfaction.

Although emotions in the field of psychology have
been kept out of research for a long time, recent studies on
this subject have increased significantly. Emotions play an
important role in our daily lives and business life. Whatev-
er profession we practise and however we live, conscious
or unconscious emotions affect our lives positively or
negatively. In TS, research on emotion especially in the
context of emotional stress, community and conference in-
terpreters was studied in translation studies. However, the
number of studies on the place of emotions in translation
processes is quite low. One of these studies was conducted
by Krings.

In his factor model, Krings included emotions as a fac-
tor of influence in the translation process. According to
him, the translation process is affected by emotional factors
such as translator’s profession, his/her field of expertise
or his/her self-identification with the text types he or she
translates. Even, the fact that the translator feels stressed
or relaxed in the translation process can affect the transla-
tion process because the emotional features on a subjective
dimension engages in the translation process. Although
Krings mentions that emotional factors may be effective in
translation processes, he does not mention that it is difficult
to investigate emotions in the translation process. Accord-
ing to Bettina Davou (2007), however, in terms of cognitive
psychology and cognition, emotions are a different form of
cognition. Emotions have a fundamental and universal im-
portance in the cognitive processes of an individual. In ac-
tivities that require advanced cognitive processing such as
understanding and translation of texts, an emotional effect
is firstly created on the reader and then mental processing
begins. Studies conducted so far have shown that negative
emotions increase the effort and time interval required for
mental processing suddenly and unconsciously and they
lower the cognitive capacity level. On the other hand, posi-
tive emotions usually increase cognitive resources and pos-
itively affect factors such as attention and creativity. Robert
B. Zajonc (1980) in a study has also started a discussion
on cognition or emotion in the information processing to
see which comes first. Zajonc claims that emotions are di-
rect and basic. Emotions come from the cognitive nature
of experience and are in close relation with the essence
of the objects. This seems particularly logical for experi-
enced translators, as this is important in understanding the
emotional mood and essence of the text in the first read-
ing of any source text. Similar views are also advocated by
Durieux (2007). According to Durieux, different decisions
are involved in the translation process. In the translation

process, each translator does not give the same importance
to all the lines in the source text and decides which lines
are the most important in the text. As the second step, the
translator formulates these lines in the target language. Ac-
cording to Durieux, emotions affect translator’s decisions.
Emotions show how to act rather than react to any event.
Dennis Scheller-Boltz (2010), in his research, also men-
tions the notion of emotional competence among the skills
required by the translators and interpreters. It is important
for translators to be aware of their feelings in both writ-
ten and oral communication. According to Dennis Schell-
er-Boltz (2010), translators have to cope with their emo-
tions as translation and interpretation have an interaction
with each other. In translation processes, Boltz focused on
defining the emotions involved in the specific expressions
that translators should transfer rather than on the influence
of emotions, and dealt with the emotional competence that
translators should possess, in the context of the collabora-
tion between the translators and the employer as well as
their fellow team members. According to this, emotions af-
fect our thoughts and actions very intensely.

Muzaferovi¢ (2013), in a study found that joy, sadness,
anxiety, anger, confusion, boredom, pride, calmness, ten-
sion, stress, immorality, motivation, suspicion, bad mood,
perseverance, patience and desperation in the process of
translation occurred on translators. Therefore, it is import-
ant that translators can cope with their own feelings. Too
much stress can adversely affect the translation process.
In addition, the experience of translators in the profession
makes their feeling on work more calm and enable them to
carry out the process more comfortably. Moreover, in or-
der to improve the performance of the translation process,
translators have to benefit from their positive and negative
feelings in a positive way. At this point, emotional intel-
ligence comes into play. Emotional Intelligence, which is
a field of psychology, has recently become important in
translation studies. People with high emotional intelligence
are quite successful in the emotion management. Related
to this, Rojo and Ramos state in a paper that the feedback
on translation work does not guarantee success in the trans-
lation process. In addition, the positive encouragement of
translators and the introduction of constructive criticism on
their translation can lead to creative solutions to translation
problems. Nevertheless, they do not guarantee the correct-
ness of translation. On the other hand, the feedback and crit-
icism can have a negative impact on translators with low
psychological resilience, while those with a high degree of
psychological resilience are not adversely affected by this
feedback and criticism and can continue their work (see
Rojo and Ramos, 2016).

In her article published in 2016, Hubscher Davidson
conducted a survey on 155 professional translators to
examine the relationship between translators’ emotion-
al intelligence, career success and job satisfaction. She
found that the translators with a high self-esteem are more
successful in the profession and get more translation jobs
(see Hubscher Davidson, 2016). Self-efficacy, one of the
subdimensions of emotional intelligence, was also studied



52

LJCLTS 7(3):50-64

in translation by Bolanas Medina (2014), and it was found
that self-efficacy plays an important role, especially in
terms of reading comprehension in the source language,
tolerating against uncertainty and documenting skills The
concept of self is based on the self-sufficiency. Self-es-
teem is one of the most important factors that ensure
the high self-efficacy. For this to happen, one must have
self-awareness. This means that emotional intelligence
can be integrated into the field of translation studies in
many respects

Investigation of Emotional Intelligence Approaches in
Translation Theories

As is known, in Skopos theory, the target text is created
according to the expectations and needs of the target audi-
ence. According to this theory of translation, the translator
is expected to know the expectations and needs of the target
audience before transferring the source text to the target lan-
guage. Ideally, the translator should have this information
in advance. However, in Skopos theory, such questions as
“who is the target audience?”, “how the translator will learn
the expectations and needs of the target audience?”, “how
translator will know the expectations of the target reader
before and so on” are not included in terms of concrete in-
formation. Who really is the target audience? Is the target
audience in the translator’s mind? Or is the target group of
individuals already existing in the mind of the translator?
How can a translator, who has never met a doctor, lawyer or
MP, know or anticipate the needs and expectations of these
audiences during the translation process? Sometimes, even
the closest individuals may not know their expectations, or
they must spend a lot of time with each other to acquire their
expectations. Can the translator learn the expectations and
needs of the target audience from books? In which catego-
ry of information or in which type of information does the
knowledge about the expectations and needs of the target
audience the translator should know before take place? Is
this information based on an experience or is it informative
or procedural? Is it right to expect from translation students
who are at the beginning of their life and who have little
experience in life to produce a target text that will meet the
expectations and wishes of the target audience? Or how can
the students be taught the expectations and desires of the
target audience?

In this study, it is argued that translation is an action
learned through the experience and through lifelong learn-
ing. That’s why the translator always continues to be a stu-
dent and the learning process in parallel goes on. Acquiring
information in this way does not end. In parallel, the learn-
ing process is thought to be a social process, not just based
on books, and the translator constantly communicates with
different people, expanding the wealth of his/her knowl-
edge and thus gaining an experience over time. With each
translation, he/she acquires new things and information
networks are formed in his/her mind. In fact, the translator
can know the expectations and needs of the target audience
based on their experiences in the process of socialization. As
a result, emotional intelligence, which is developed through

experience and which takes place in non-cognitive skills, has
an important place in the translation process in order create a
translated text in line with the expectations and needs of the
target audience.

One of the sub-dimensions of emotional intelligence
is empathy. Could the translator, through his/her empathy
create the target’s expectations and needs in his/her mind?
Nord (1998), one of the functional translation theoreticians,
addressed this issue in a study. According to Nord, when
creating any text, whether it is prose, advertising, or a love
poetry, the author revives a vague audience in his/her mind.
The author takes formal or linguistic decisions by taking
this target audience into consideration. In order for a text to
be functional for certain individuals or groups, it must be
processed according to their expectations and needs. When
the receivers of the text decide whether the text is accept-
able or adequate, it may not be possible to ensure that the
text can be functional for them. Because there is no way
to predict who will be the end user of the text. Any per-
son cannot be prevented from reading the text in question
and therefore the text may not have any special purpose
for that person. Professional text writers do not write to
satisfy ordinary readers. They usually appeal to a specific
target group and spend a lot of effort and money to learn
about their interests, emotions, educational backgrounds,
hobbies and like. Therefore, the target group of any text or
translated text is not an actual person, but rather an abstract
audience in the mind that was previously acquired from
communicative experiences. The idea of a target audience
imagined in mind is determined from any situation (Nord,
1998: 195-196). So, with the process of social learning,
the translator recognizes people and communicates with
them. Thus, he/she gains an experience and acquires a pri-
or knowledge of the audience or groups in his/her mind.
Using this prior knowledge, the translator performs the
translation act according to the expectations and needs of
the target audience. It can be thought that non-cognitive
skills as well as cognitive skills play an active role in the
acquisition of this prior knowledge and therefore emotional
intelligence comes into play in fulfilling the needs of the
target audience and expectations.

In parallel with the above, Hubscher states that lan-
guage does not have a meaning alone and it is used as a
medium for people’s feelings, needs, thoughts and so on.
She also asserts that language is the product of a partic-
ular society. When this is the case, the translator can use
the language appropriate for the target audience only when
he/she knows the habits, culture and the ways of the cul-
ture in which the language is spoken (Hubscher Davidson,
2007: 19). For this, the translator must develop an empa-
thy with the society to which he or she belongs. In the op-
posite situation, in other words, when empathy cannot be
established, the translated text produced by the translator
may not be understood by the target audience because the
translator does not know the needs and expectations of the
society in which he lives, or because he is psychologically
or geographically distant from that society. The text, which
is socially and emotionally meaningful to the source reader,
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cannot therefore be successfully received by the target au-
dience. Therefore, empathy has an important place in the
translation process. The emotions that exist in the trans-
lated texts, the emotional context arising from the cultural
realities of the source and target texts, are related to the
social pattern. It is psychologically impossible to isolate
emotions from reading because emotions play an important
path in every reading experience (Sun, 2014: 278). In this
regard, Tymoczko (2012) mentioned the role of empathy in
predicting the expectations of the target audience, and Mar-
tin (2012) mentions the concept of the mental simulation
(Apfelthaler, 2014: 314).

Similar to these views, Apfelthaler (2014: 308) states
that in today’s standards, most of the research in the field
of translation studies is not based on empirical foundations.
According to him, the situation becomes more complicated
especially when it comes to the concept of the target audi-
ence. In line with the aforementioned views and conclu-
sions, Apfelthaler has similar views regarding the concept
of the target audience. The concept of the target audience is
abstract in the translator’s mind in the translation process.
In fact, in a particular case, translators still have little or no
clue as to who the target audience really is. Where they do
not have a clue, translators may have to obtain clear infor-
mation about the target audience from the source text or
by contacting other stakeholders involved in the translation
process.

Another concept that is as important as the target audi-
ence in functional theories of translation is the concept of
intercultural communication. In these theories, the transla-
tor is expected to be a bicultural expert. The same is true for
intercultural communication. It is thought that a translator
who has never gone abroad or who has never been abroad,
in particular in the context of translation education may face
problems in intercultural communication. Sometimes such
elements are not necessarily included in the theories and ap-
proaches of translation studies in a concrete way. Hubscher
Davidson (2013) states that in order for intercultural com-
munication to occur, one must understand both his/her own
and other people’s feelings. In addition to having language
skills, the translator should be able to understand the needs
and expectations of target readers in order to effectively me-
diate between cultures and should be able to successfully
convey the message that the author of the source text wants
to convey to the target audience. In order to understand what
clients need, the author of the source text, or what the target
audience feels or needs, and to use them in the translation
performance, psychological factors that psychologists call
emotional intelligence come into play (Hubscher Davidson,
2013: 332-333). As Tomozeiu, Koskinen and D’Arcangel
pointed out, Witte says that intercultural communication is
the ability to consciously absorb concepts about one’s own
culture and the culture of others, while Katan considers it a
metacognitive skill. Accordingly, the fact that the transla-
tor is bi-cultural is not sufficient for intercultural commu-
nication. In addition to cultural knowledge, translators and
translation students need to be flexible and adapt to new
and unexpected situations and use their creativity in unex-
pected communicative settings, that is, the empathy skill

defined as the ability to understand, perceive, and relate to
others’ emotions (see Tomozeieu, Koskinen and D’Arcan-
gel, 2016). Therefore, for intercultural communication, in
addition to mere cultural knowledge, translators’ emotional
intelligence must be developed as well. This view was sim-
ilarly expressed by L’hommedieu Cavanaugh. According
to Cavanaugh, in order to react correctly in an intercultural
environment, different types of intelligence are involved,
including social and emotional intelligence (Hommedieu
Cavanaugh, 2007: 8).

Another theory which has an important place among the
functional translation theories is the theory of action relat-
ed to translation/translational action theory put forward by
Justa Holz Minttéri. Ménttdri sees translation as an act like
Vermeer. Since every action has a purpose, translation as an
action also has a purpose. Nowadays, the translator which
is one of the most important actors of the translation theory
is no longer isolated and works alone on his/her table today
in which digital technologies are felt intensely. Precup et al.
emphasizes that the translator has become a global envoy
in the translation market where the need for translation in-
creases more (Precup, et al., 2012: 166). Especially now-
adays, the translation volume has expanded. Globalization
and digital technologies have a big impact on this. Accord-
ing to Li, the original text is split and shared in a team of
translators when the translator gets too much translation
work. In other words, the translator is no longer alone in
the translation process. Thus, translations can be completed
on time at the deadlines. Sometimes even a few sentences
of the original text can be translated by a single translator,
while the rest of the text is translated by other translators
(see Li, 2000). According to Dunne and Dunne (2011: 2),
the digital revolution has taken translation action beyond
being merely a printed activity. Translation is now being
implemented in virtual areas such as software, websites,
multimedia content and databases. With the transition to
data and knowledge-based economy, the volume of global
trade has expanded and consequently the demand for trans-
lation and translation-related services has increased signifi-
cantly. Translation offices now not only provide translation
services but also provide services such as translation cor-
rection, terminology management, localization, interna-
tionalization, cultural inter-translation, cultural evaluation
and project management.

Localization is one of the most important areas in the
translation market today. Localization is the process of
adapting a product or service from the source environment
to the target environment in which it will be sold and used
linguistically and culturally (Pym, 2004: 29). On the other
hand, Turkish translation scholar Sehnaz Tahir Giir¢aglar
defines localization as an adapted version the digital con-
tent for the needs of foreign markets in lingual and cultural
respects (cited in Schiler 2009: 157. Giirgaglar, 2011: 64).
Localization projects require more intensive teamwork
than translation projects. Teamwork should be dynam-
ic. Because according to Esselink (2000: 3) localization
projects require project management, software translation,
translation of online help files, technical procedures, doc-
ument translation, multimedia translation, testing of web
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or software programs for functionality, etc. In this case,
in addition to translators in localization projects, software
developers, computer engineers, web designers, linguists,
localization engineers and such staff should actively par-
ticipate in the cooperation (see Giirgaglar: 2011: 64). Ac-
cording to Odacioglu, localization workflow systems are
different from the cooperation system Manttdri mentioned.
While the source text, company, translator and the phenom-
enon of translation may come into play in Translational Ac-
tion Theory, the product rather than the text comes into play
in localization workflow systems. The reason is that the
localization industry is based upon the concept of produc-
tivity (Odacioglu, 2017: 234). The concept of productivity
implies the case in which the source text is written, and
the translation of the target text starts at the same time and
the translation ends in a coordinated manner in which the
source text ends. The aim is to introduce the source product
and translated versions at the same time. Therefore, since
the source and target texts are written and finished at the
same time, Ménttdri’s theory of cooperation needs to be
adapted to localization workflow systems.

With the localization workflow systems coming to the
forefront, one of the main roles that translators take apart
from the translation action is the project management. In
this part, the reason why the concepts of project manage-
ment and cooperation are handled is that these concepts are
related to the emotional intelligence. One of the main dimen-
sions of emotional intelligence is interpersonal communica-
tion and leadership. Especially the cooperation process in
localization emphasizes interpersonal communication and
project management. In order for the communication flow
to be successful within the translation team, project manag-
ers should be aware of the value systems, mental structures,
thought patterns and behaviors of the translators working in
the team and such cultural factors as attitudes and beliefs.
Culture, especially in translation and localization project
managements, plays a very important role. Culture by its
very nature requires people from different cultures to coop-
erate with each other. The ability to communicate effective-
ly is perhaps the most important skill in business. Whether it
is expressing ideas, thoughts or emotions, whatever we do,
we always hope that other people will understand what we
mean and act accordingly. Excellent communication skills
are essential for translation and project management. Be-
cause project managers spend about eighty percent of their
time by communicating. The cultural background of trans-
lators, however, influences unconscious ways of thinking
and decision-making, as in other normal people. How does
communication between people occur? According to most
approaches uhe basis of the communication between people
is the the transfer of ideas from sender to receiver through
various channels. However, communication also includes
the conversion of messages into messages, either verbal or
non-verbal, the formation of sounds during the transmission
of the message, and the transmission of the message from
the recipient to the sender. The meaning does not only occur
from the sender to the recipient, but also it is available in
the mental database of both the recipient and the sender. In-
terpretation of meaning is based on listener’s culture, ideas,

interests, past experiences and his/her system of making
sense and etc. The condition for successful communication
is that the message arrives the recipient, as in the way the
sender intends. When the sender and the receiver have sim-
ilar meaning frameworks, they impose the same meanings
on the sent message, but memories, past experiences, val-
ues, beliefs, generalizations, diversions and all can prevent
the communication. The more filters between the sender
and the recipient are, the more different the message is per-
ceived by the recipient. Since different cultures are engaged
in the translation, project managers’ understanding of the
making sense systems of translators who work in the trans-
lation team provides an effective communication and will
naturally enable project management to achieve successful
results (Tsvetkov and Tsvetkov, 2011).

It is important that translators, as well as project manag-
ers, develop their personal and social skills to enable them
to adapt to changes. Translation education based solely
on cognitive skills fails to equip students with the skills
necessary to hold onto the market and adapt to the condi-
tions of business life in the information age. Business and
professional profiles of translators have undergone funda-
mental changes with the differentiation of translation tech-
nologies and professional practices. Whether translators
work independently or in an organization, they now op-
erate within a complex network of social and professional
activities. Rather than merely transmitting positions with
linguistic knowledge sitting behind the computer alone,
teamwork has become increasingly important in trans-
lation companies and has become more prevalent, espe-
cially among freelance translators. Individuals within the
translation team must be in constant interaction with each
other to ensure that their translations are formatted and
terminological as well as formal consistency is ensured.
Therefore, communication skills, teamwork, conflict man-
agement and intercultural skills have become more im-
portant in the translation sector. However, there are very
few studies to improve the social skills of the students in
translation education and these issues are very limited in
the education programs (Krajcso, 2011). In this context,
although Kiraly’s approach to social constructivism was
developed in 2000, it can still be considered valid today. In
this approach, cooperation and social context come to the
forefront (Klimkowski and Klimkowska, 2014: 182). Ac-
cording to this approach, individuals produce knowledge
and meanings in a team. This contributes to the distribu-
tion of tasks of individuals, especially students in transla-
tion education, and tries to revive the real-time translation
market in the course environment.

In the aforementioned concepts of cooperation in trans-
lation project management, social learning and communica-
tion are thought to be related to the emotional intelligence.
In every process of translation, communication comes into
play, and the translator has to communicate with many
stakeholders beyond just a linguistic transfer. Words in the
source text are only letters for the translator at the beginning.
Thanks to the experience and skills acquired by the transla-
tor through lifelong learning, the information network he/
she has formed in his mind, the structure of thinking etc., the
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letters in the source text find a meaning in the mind of the
translator, and in the process of translation, knowing how
to make decisions, the translator produces a functional text
that meets the expectations and needs of the target audience.
However, in order to achieve this, the emotional intelligence
of the translator must be developed in addition to cognitive
knowledge and skills.

Gideon Toury, an Israeli translation scientist, a represen-
tative of the Tel Aviv School, regards translation as a product
by basing his Descriptive Translation Studies on Zohar’s po-
ly-system theory. The theory of descriptive translation stud-
ies which deals with translation in a socio-cultural system,
was developed for literary translation, and in developing this
theory, Toury departed from the concept of norm which is
frequently used in the social sciences. Many translation the-
ories, including Toury’s translation approach, describe what
is the ideal situation for translators.

For example, as mentioned above, the translation done
by the translator considering the expectations and needs of
the target audience falls into the pole of acceptability with-
in the initial norms. However, the translator is ultimately
a human being and that he is not expected to dominate all
norms in society does reflect the reality. This may be due to
the fact that not every translator has the same maturity and
level of living in that society. Therefore, if the same text
is translated by two different translators, the translation of
the experienced translator may be more successful. If this
explanation is deepened, it is clear that norms cannot be
learned from purely encyclopedic sources. Even the rules
of any workplace are implicitly learned by the employee
over time, the trues or falses of the organization are assim-
ilated by the person through experience and communica-
tion. So, in the process of socialization, the translator ac-
quires some norms. An important part of this socialization
process consists of non-cognitive skills as well as cognitive
ones. At this point, the individual’s ability to communicate,
empathize, be open to developments and learning, improve
his/her emotional intelligence, which is a combination of
all, come into play.

In the 1970s and 80s, translators often worked in public
institutions and in large companies. They had regular jobs.
However, with outsourcing and specialization that began
in the 1980s, most of the in-house translation work disap-
peared. Nowadays, most of the translators work freely with
the advertisements they give to their websites and use the
internet actively to do business. By communicating directly
with the clients translators perform the translation market-
ing business themselves. This however brings some diffi-
culties. Since translators now work at an international level,
competition in their jobs is greater. In this case, in particu-
lar, freelance translators may need to work as salesperson
besides being translators. In other words, translators have
to offer the translation job, which includes technical diffi-
culties in faster and higher quality than its competitors, and
at lower prices, by optimizing it for its clients. Therefore,
translators need not only to do translation work, but also
to introduce themselves well to clients in a self-confident
manner. Because most of the clients, especially new ones,
do not know much about the skills and abilities required by

the translation business, they can think that translation is an
automatic process and demand that the translation be com-
pleted as quickly as the copy machine. The translator can
however communicate with clients and give information
to them about the reality that this situation or translation
business requires more cognitive burden than is believed
and it is a complex process. However, there are difficulties
in communicating directly with the client in the translation
market. Because there is a high competition in the transla-
tion market. Translators have started to work internation-
ally. In addition, translators started to use computers in
the translation process instead of typewriters and ordinary
pencil and paper. The use of computers in the translation
process increases the business responsibility expected of
translators and requires them to deal with new processes
and learn different things. Computer software is constantly
changing or updated. The coding of texts in the comput-
er language made it necessary for translators to deal with
new types of text. Therefore, some translators may be less
self-confident in carrying out these and similar tasks and
may have some concerns (see also Atkinson, 2012). Pres-
sure, anxiety, low self-esteem and such situations show that
psychological skills in translation are at least as important
as linguistic, technological, cultural, strategic and acquired.

In the traditional translation process, the first step of the
translation process is the contact of the translator with the
potential clients and acceptance of the translation work.
Subsequently, the translator deals with the source and tar-
get text on a textual analysis by departing from factors such
as intercultural knowledge, self-awareness and general
awareness. He/she also maintains flexible communication
with the client by being aware of the theoretical back-
ground on translation strategies and decisions to be applied
at the textual level. Even in line with the decisions he/she
will make during the translation process, he/she establish-
es a connection with the end users of the target text either
through the translated text or through a direct contact. In
this way, intercultural communication takes place and the
mediating role of the translator is achieved consciously (see
Tomozeiu, Koskinen and D’Arcangel, 2016). In short, the
translation process is the process of transferring the source
text written in the source language to the target language.
However, the studies on translation process in translation
studies are quite new. This field of study contributes to the
acquisition of data about the processes that occur in the
mind of the translator during the translation process and
about what information, skills and strategies these mental
processes are composed of and how these knowledge, skills
and strategies are acquired by the translator (see Beeby,
Ensinger, Presas, 2000).

One of the researches on the translation process is the cog-
nitive theory of the translation process developed by Honig,
one of the architects of cognitive action theory, in the 1990s.
Macro-strategy plays an important role in Honig’s (1995)
translation process model. According to the translator’s
macro-strategy, the function of the translation and the target
audience determine the means to be used and the translator
makes decisions for the whole text (Apfelthaler, 2014: 309-
310). Nowadays, researches on the translation process have
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become comprehensive in order to include non-cognitive
skills in addition to being only cognitive oriented. Howev-
er, since emotions involve psychological and physiological
factors, and this is outside the scope of the cognitive trans-
lation paradigm’s information processing process, the role
that emotions play in the translation process has not been
given enough importance in the translation process research.
However, Lehr (2011, 2012, 2013) studied the role played
by emotions in the translation process and its effects on
translation performance. Lehr’s findings are consistent with
data from psychology; accordingly, positive and negative
emotions trigger different modes of processing. According
to the data obtained from the study, positive emotions in
professional translation, in especially idiomatic expressions
increase the creativity while negative emotions increase the
accuracy in translation terminology (see Rojo and Ramos,
2016). Furthermore, during the act of translation, the images,
emotions and experiences that exist in the translator’s mind
come into play unconsciously and uncontrollably and have
an impact on the translator’s decision-making process. All
processes in translation affect each other. However, it has
not yet reached a sufficient level to investigate the extent to
which previous experiences, emotions and results are effec-
tive in the translation process. The reason for this is that the
neural processes in the human mind are performed at an in-
credible speed. According to Damasio, the time the neurons
are triggered is so sudden that millions of patterns that trig-
ger these neurons occur within milliseconds (Hansen, 2005).

However, in addition to deciding how to translate the text
in the translation process, the translator also decides what
the translated text will handle. This decision-making process
runs parallel to the previous experience and feelings of the
translator (see Hansen, 2005). According to Varzande and Ja-
didi, the decision-making process in translation is influenced
by the translator’s behavior, psychological predisposition,
cognitive, emotional and individual traits (Varzande and Ja-
didi, 2015). Although the decisions taken by the translator in
the translation process are subjective, impartial translation
should be done by taking into account the expectations of
the target audience, empathy in other words. In cases where
empathy cannot be established, the target audience may not
understand the translated text and may feel alienated due to
the psychological or geographic distance between them be-
cause the source text is written taking into account the social
and emotional aspect of the source audience. The translator
should act in the same way and empathize with the target
audience and take decisions in this direction (see Sun, 2014).

There are some studies in which the effect of psycholog-
ical skills on translation is measured. In one of his research-
es, Atkinson revealed that there is a relationship between
the job performance of translators and the psychological
skills that can be defined as translators’ attitudes and be-
liefs by taking into account a number of factors such as the
number of translation jobs received per week and income
earned from translation. At the end of the study, a positive
correlation was found between the professional achieve-
ment of the translators and psychological skills measured
by factors such as income levels, job satisfaction, the num-
ber of jobs undertaken per week and the professional suc-

cess of the translators. According to Atkinson, the concept
of psychological skill consists of self-efficacy expressing
attitudes of translators towards new difficult situations in
life and work; focus of interest expressing expectations
that events are controlled by one’s own actions or by en-
vironmental external factors, such concepts as a “loading
style which is a psychological term expressing how trans-
lators name and explain their attitudes and events. Atkin-
son (2012) also argues that there is a relationship between
psychological skills and translators’ job performances,
ability to do business and motivation. Furthermore, psy-
chological skills have a potentially important role in the
translation process. Non-cognitive skills can also contain
psychological skills. These types of skills can also be de-
fined as interpersonal skills or emotional skills, differing
from professional skills in the field of work, including dif-
ferent skills such as experience and technical skills. These
“technical skills required for the management of any trans-
lation project include the use of processes, methods, tools
and techniques, while non-cognitive skills are related to the
part of human relations of the project. Such skills are also
linked to the concept of emotional intelligence. As men-
tioned earlier, the concept of emotional intelligence is in
the group of non-cognitive skills that measure how peo-
ple communicate with other people socially. In the trans-
lation process, project management and self-management,
i.e self-discipline, are important for translators working
on their own when there are no individuals to supervise
them. Translation graduates usually complete their studies
without these skills. In other words, they are equipped with
technical, declarative and procedural knowledge in the
translation education, but the non-cognitive (psychological
skills) part is lacking. It is not the students’ own fault that
these skills are lacking in graduates. These skills are not in-
cluded in programs in translation education and are deemed
insignificant (see also Atkinson, 2012).

Translators must therefore be equipped with non-cogni-
tive skills including psychological skills apart from purely
cognitive ones. Because the translation profession expects
translators to be aware of their weaknesses and strengths,
especially in the translation market and it also expects from
them motivation, flexibility, open-mindedness, openness to
development and compliance. The courses given in transla-
tion education are based on the concept of translation compe-
tence. Translation competence is meta concept that transla-
tors should have by including language competence, cultural
competence, text competence and strategic competence and
so on. Different theorists have developed different models
for translation competence. In models developed by PACTE,
Susanne Gopferich, Kelly, Stolze etc., it is possible to see
sub dimensions of emotional intelligence such as motivation,
communication skills and self-confidence. When the trans-
lator does not have the motivation, he/she will not accept
the task of translation and therefore it will not be important
for the translator to have a very good language acquisition,
culture or text acquisition as the translation is not put into
performance. Psychological-physiological elements consti-
tute the translation skill in the Pacte model. In Gopferich’s
model, there are psychological factors such as self-percep-
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tion, self-confidence and motivation of the translator. Moti-
vation and social skills of the translator are available in the
Hermeneutic perspective-oriented translation competence
model created by Stolze; likewise in Kelly’s model there are
such skills as translator’s communication skills, etc. All of
these in the models consist sub dimensions of emotional in-
telligence.

In addition, the profession of translation requires seri-
ous self-discipline. Especially in Turkey, translation was
accepted as a profession in January 2013. But there is still
a problem of professionalization in translation, chambers
of translation have not been established yet and the social
status of the profession is very low. For this reason, even if
the individual is not a graduate of translation studies, he/she
can do translations by making himself/herself approved by
the notary or sometimes through illegal ways. In addition,
although theories such as functional translation theories re-
gards translation as a process requiring expertise, the fact
that the translator can easily be intervened creates an obsta-
cle for the professionalization of the translation profession.
In addition to the difficulties associated with the translation
business, the translation profession also has a number of dif-
ficulties that require translators to have stronger psychologi-
cal skills. If translators, both in the professional sense and in
the individual sense stand strong, own their profession and
are confident in the market, then the translation as a profes-
sion can easily and fast increase its status as a profession.

Translator Satisfaction

In the field of translation studies, the number of studies
measuring the job satisfaction of translators is negligible.
In the researches conducted in other disciplines such as
human resources, business, etc., the concept of satisfac-
tion and the factors affecting satisfaction are discussed
and many different scales measuring job satisfaction have
been developed. However, although these validity-reli-
ability studies were developed and adapted in Turkish,
these scales could not meet the terms and conditions of
the translation profession or did not reflect the nature of
translation. As a result of the literature review, we found
Rodriguez-Castro’s Ph.D. thesis written in 2011 titled E/-
ements of Task, Job and Professional Satisfaction in the
Language Industry: an Empirical Model and benefited
from “the scale of translator satisfaction” developed by
Rodriguez-Castro in accordance with the nature of the
translation profession. She was contacted by e-mail and
granted permission to use the scale. In this way, the scale
was adapted to Turkish and it is thought that it will be
a resource for the researchers who will carry out similar
studies. But since the aim in this study in the case of Tur-
key is to measure the satisfaction of translators working in
the translation market and is to determine in what issues
they feel satisfied or in what issues they feel dissatisfied,
we kept intact dimensions in the original scale. Transla-
tor satisfaction consists of three dimensions: task satis-
faction, job satisfaction and professional satisfaction as
well as consists of multiple dimensions constituting these
dimensions and sub-dimensions.

Relationship between Emotional Intelligence and
Translator Satisfaction

Starting from the fact that translation studies is an inter-dis-
ciplinary field, there has been an increase in the number of
researches about the translator as an individual. By using
terms belonging to psychology, some researches started to
be conducted on translator’s personality traits, his/her emo-
tional intelligence/cultural intelligence, his/her con-cog-
nitive skills playing role translation process. According to
Cifuentes-Férez, these studies emphasized that translator
personality plays an important role in the translation process
and in the creation of the target text, as well as establishing
a bridge between translation and psychology (see Cifuent-
es-Férez and Cortés, 1). However, although the concept of
emotional intelligence has been researched in many differ-
ent fields, it has only begun to be researched in the field of
translation in 1990s, where complex mental processes such
as communication, cooperation, intercultural communica-
tion, cognitive and non-cognitive skills are involved. It has
been confirmed by different researchers that there is a pos-
itive relationship between emotional intelligence and job
performance, job satisfaction, academic success, and cre-
ativity, etc. Lorscher’s research on translators’ performance
and strategies (1991), Tirkkonen Condit’s review of how
translators cope with uncertainties in the translation process,
(1997), Fraser’s research on self-confidence level of transla-
tors in high- and low-risk, (2000) and Hubscher Davidson’s
(2013) introduction of the role of emotional intelligence in
translation (2013) and Rodriguez-Castro ‘s model of transla-
tor satisfaction (2011) have all led to the study of non - cog-
nitive psychological and of behavioral factors in the transla-
tion process.

Translation involves communication within its nature.
Each step of the translation, for example reading and un-
derstanding the source text, converting the target culture
into the target text, taking into account the expectations and
desires of the target culture, communicating with clients
and team-mates constitutes data for research on emotion-
al intelligence. In the field of translation studies, different
researches have been conducted on the effect of emotion-
al intelligence on translation quality, job satisfaction and
career success. Hubscher Davidson conducted research on
155 professional translators and tried to explain if there is a
relationship between emotional intelligence, literary trans-
lation, job satisfaction and career success. As a result of
the research, significant correlations were found between
emotional intelligence, job satisfaction, career success and
literary translation experience. Hubscher’s research found
out high emotional intelligence increases motivation, makes
work planning and emotional state regular and contributes
to stress resistance and decision-making processes. In addi-
tion, it has been found that translators with high emotional
intelligence have higher job satisfaction and are more skilled
in expressing, perceiving, arranging and defining their emo-
tions and are more successful in their careers. They can also
easily access individual, physical and intellectual resourc-
es, search for their rights in the translation market and have
high self-esteem. On the other hand, when translators with
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low emotional intelligence face some problems in translation
profession such as low social recognition of the profession
and face some factors such as wages, working conditions,
etc., they feel more stressed and may not control their emo-
tions (Hubscher Davidson, 2016) when compared to ones
with high emotional intelligence.

Parallel to this, according to Katarzyna Ozanska-Ponik-
wia (2013: 12), individuals with a high level of emotional
intelligence are able to survive the emotional socialization
process more easily than those with low levels. There are a
number of reasons why emotional intelligence affects trans-
lators’ job satisfaction. Individuals who are aware of their
emotions, manage their emotions and have interpersonal
communication skills can easily cope with the depressions
they experience in business life, understand what others feel
through empathy and produce solutions to the communica-
tion problems they may experience in business life. In the
study conducted by Kafetsios and Leonidas (2008), it was
found that emotional intelligence had an important role in
explaining job satisfaction and positive and negative emo-
tions had an important role in job satisfaction. According to
them, highly intelligent individuals are able to use positive
and constructive strategies in the work environment.

To be successful in today’s translation market and to hold
onto the market, translators should have the ability to commu-
nicate with clients about the translation business, to plan and
manage their time, to have a stress management, to work in a
team and under pressure, to evaluate themselves, to be open to
innovations and to adapt to new situations and conditions and
the ability to take responsibility (cfuentes-férez and cortés,
p- 2). In parallel, according to Cifuentes-Férez and Cortés,
the emotional state of translators can affect translation perfor-
mance and translator satisfaction. Cifuentes-Férez and Cortés
published some research on this topic. Lehr (2013) investigat-
ed the effect of emotions on the translator performance. Par-
ticipants were asked to translate a text. The translated text was
then scored for creativity and accuracy. In order to evaluate
the performances of the participants positively or negatively,
the participants were divided into groups. After they were di-
vided into groups, they were asked to translate another text
and the translation was evaluated in the same way. As a result,
positive emotions supported creativity while negative emo-
tions increased accuracy in translation. A similar study was
carried out by Rojo and Ramos. Their findings showed similar
results. (Cifuentes-Férez and Cortés, pp. 10-11).

As an alternative to the aforementioned studies, there
are some studies investigating whether emotional intelli-
gence has a positive effect on performance. In this con-
text, Varzende and Jadidi (2016: 42) examined the effect of
emotional intelligence on the academic performance. This
research was conducted to reveal the relationship between
professional translators’ job performances and emotional
intelligence. Accordingly, individuals with high emotional
intelligence perform better in the work environment.

Methodology

In the study, 3 different data collection tools, “Individu-
al Information Form”, “Emotional Intelligence Scale” and

“Translator Satisfaction” were used. 217 professional trans-
lators filled Individual Information Form; 157 professional
translators completed the Individual Information Form and
Emotional Intelligence Scale and 120 translators completed
all three data collection tools. Different databases have been
created in order to avoid any data loss. In order to see in
which fields and languages the most translations were made
in the translation market, in other words, to analyze the situa-
tion in the translation market, we benefited from “Individual
Information Form” completed by a total of 217 professional
translators. In “Emotional Intelligence Scale”, the responses
of 157 professional translators were evaluated; When com-
paring Emotional Intelligence and Translator Satisfaction of
translators, the responses of 120 professional translators who
completed the questionnaire were taken into consideration.
“Individual Information Form” was prepared by reviewing
the literature. We applied Bar-On Emotional Intelligence
Scale whose validity and reliability was made by Turkish
scholar Fiisun ACAR (2001) by getting her permission to
professional translators in Turkey also through the applica-
tion of “Translator Satisfaction Scale” on the same group.
Scale questions have been installed on a system running on-
line and these questions were sent to professional translators
working in different sectors and in different places in Turkey.

Since this research was conducted to investigate the re-
lationship between the emotional intelligence and transla-
tor satisfaction of translators working professionally in the
market, relational survey model was also used (see Karasar,
2006). In addition, “Pearson Correlation Analysis” was per-
formed to see if there was any statistical relationship between
the dimensions and “Regression Analysis” was performed
to reveal the effects of the relationship between each other.
“Cronbach’s Alpha” numbers were evaluated to measure the
reliability of the “Emotional Intelligence Scale” and “Trans-
lator Satisfaction Scale”.

Research Questions

*  Does the emotional intelligence of professional transla-
tors working in the market affect translator satisfaction
in a positive or negative way?

*  Does the emotional intelligence of professional transla-
tors working in the market affect their task satisfaction
positively or negatively?

*  Does the emotional intelligence of professional transla-
tors working in the market affect job satisfaction posi-
tively or negatively?

*  Does the emotional intelligence of professional transla-
tors working in the market affect their professional sat-
isfaction positively or negatively?

Research Model and Hypotheses

Since this research was conducted to investigate the rela-
tionship between the emotional intelligence and transla-
tor satisfaction of translators working professionally in the
market, “relational screening model” was used. Relational
survey models are research models aiming to determine the
exchange and the degree between two or more variables
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(Karasar, 2014: 81). In this research, correlation type one
of the relational analysis methods, was used by means of
correlation and comparation.

Emotional HA1
Intelligence —>

Translator
Satisfaction

Figure 1. Emotional intelligence- translator
satisfaction relationship model
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H,: Emotional intelligence of professional translators
working in the market positively affects translator sat-
isfaction.

H,: Emotional intelligence of professional translators
working in the market positively affects their task satis-
faction.

H,: Emotional intelligence of professional translators
working in the market positively affects their job satis-
faction.

H,: Emotional intelligence of professional translators
working in the market positively affects their profes-
sional satisfaction.

The data obtained in this study were collected by means of
individual information form, Bar-on Emotional Intelligence
Scale and Translator Satisfaction Scale. The questions in the
individual information form were prepared after reviewing
the literature of translation studies. After the literature re-
view, it is clear that there are many instruments that measure
emotional intelligence; The Bar-On Emotional Intelligence
scale, whose validity and reliability analysis was performed
by Reuven Bar-On and which was adapted to Turkish by
Fiisun Acar, was used in many scientific studies. Expres-
sions in the scale were classified as 5-point Likert. Variables
encoded from 1 to 5 are coded from the most negative to the
most positive. The expressions in the 5-point Likert scale
vary between 1- completely disagree, 2- disagree, 3- unde-
cided, 4-agree, S-completely agree. While performing statis-
tical analysis, some expressions were coded in the opposite
direction and the emotional intelligence tendencies of the
translators were measured rather than the scoring system by

the responses of 88 expressions that constitute 5 different di-
mensions and 15 different sub-dimensions. The research was
carried out on a voluntary basis in June-November 2016. An
electronic questionnaire was created and the questionnaire
was published at http://limesurvey.sakarya.edu.tr to ensure
that translators can easily access the electronic question-
naire. We applied face to face interview method to some of
the translators working in different sectors such as transla-
tion agencies, courthouses, public institutions and organiza-
tions, translation companies and other translators have also
been tried to be reached through the publication of the ques-
tionnaire in electronic communication addresses, websites,
various portals and forums.

In this study, Correlation Analysis (Pearson Correlation
Coefficient) and Regression Analysis were used to deter-
mine the effect of emotional intelligence of professional
translators on translator satisfaction.

After the survey on professional translators was complet-
ed, the data were analyzed through SPSS 20.0 program. In
the study, 3 different data collection tools, Individual Infor-
mation Form, Emotional Intelligence Scale and Translator
Satisfaction were used. 217 professional translators filled
Individual Information Form; 157 professional translators
completed the Individual Information Form and Emotional
Intelligence Scale and 120 translators completed all three
data collection tools. Different databases have been created
in order to avoid any data loss.

Pearson Correlation Analysis was performed to see
whether there was any statistical relationship between the
dimensions and Regression Analysis was performed to see
the effects of the dimensions that were related to each other.
Cronbach’s Alpha numbers were analyzed to see the reliabil-
ity of Emotional Intelligence Scale and Translator Satisfac-
tion Scale.

Cronbach’s Alpha numbers for Translator Satisfaction
and Emotional Intelligence scales are given below. As can
be seen in the Table 1 below, the numbers are quite high.

Since the results of the reliability test (Cronbach alpha)
results for the items with 87 statements for Emotional In-
telligence and the 121 statements for Translator Satisfaction
were above the critical value of 0.70, it was found that the
scales had high internal consistency (see Coskun, Altunisik
and Yildirim, 2017).

Relationship between Emotional Intelligence and
Translator Satisfaction

Correlation analysis was conducted to test whether there is a
linear relationship between the emotional intelligence of the
professional translators working in the market and the transla-
tor satisfaction of the translators. Correlation analysis is used
when it is desired to investigate the direction and strength of

Table 1. Results of reliability analysis of translator
satisfaction and emotional intelligence scales

Reliability analysis Cronbach’s Alpha N of items
Translator satisfaction 0,956 121
Emotional intelligence 0,933 87
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the relationship between two variables. Values close to 0 indi-
cate that there is a linear and strong relationship between the
two variables and values close to 1 indicate a linear and strong
relationship between the two variables (Bayram, 2004: 115).
The situation that correlation coefficient (r) is positive (> 0)
indicates there is a positive relationship between variables,
but the situation that the correlation coefficient is negative (r
<0) indicates there is an inverse relationship between vari-
ables (Ural and Kilig, 2006: 247). The following Table 2 pres-
ents the correlation analysis findings that were conducted to
investigate the linear relationship between emotional intelli-
gence and translator satisfaction.

According to the results of the correlation analysis
in Table 2, there is a statistically significant (r = 0.443;
p = 0.000), positive and medium level relationship between
the emotional intelligence of the professional translators
working in the market and translator satisfaction of the trans-
lators (r = 0.443; p = 0.000).

Table 2. Correlation analysis between emotional
intelligence and translator satisfaction

Variables Translator
satisfaction
Emotional intelligence ~ Pearson correlation 0,443%*
Sig. (2-tailed) 0,000

N 120
Significant at 0,01 ( p<0,01) level**

The Relationship between the Dimensions of Emotional
Intelligence and Translator Satisfaction

The results of the correlation analysis conducted to investi-
gate the linear relationship between each of the dimensions
of emotional intelligence and translator satisfaction are giv-
en in the Table 3 below.

Correlation analysis was conducted to test whether there
is a linear relationship between the emotional intelligence of
professional translators working in the market and each of the
dimensions that form the translator satisfaction. The findings
were statistically positive between task satisfaction (r =, 386;
p = 0.000), job satisfaction (r = -0.379; p = 0.000) and pro-
fessional satisfaction (r = 433; p = 0.000) and emotional in-
telligence. And there was also a significant relationship at a
medium level between the two groups (p <0.05). Although
the correlation coefficients show similar results among the
dimensions of translator satisfaction, the highest relationship
is the dimension of professional satisfaction. In addition, the
relations between translator satisfaction and the dimensions
that form the translator satisfaction are also included in the
table. These relationships are statistically significant and the
level of the relationships is quite high (p <0.05)

The Effect of Emotional Intelligence on Translator
Satisfaction

In this section, the effect of emotional intelligence of pro-
fessional translators working in the market on translator sat-
isfaction, task satisfaction, job satisfaction and profession-

Table 3. Correlation analysis between the dimensions of emotional intelligence and translator satisfaction

Variables Emotional Task Job Professional Translator
intelligence satisfaction satisfaction satisfaction satisfaction

Emotional intelligence

Pearson correlation 0,386** 0,379%* 0,433%* 0,443%*

Sig. (2-tailed) 0,000 0,000 0,000 0,000

N 120 120 120 120
Task satisfaction

Pearson correlation 0,386** 0,757** 0,709** 0,905%*

Sig. (2-tailed) 000 000 000 000

N 120 120 120 120
Job satisfaction

Pearson correlation 0,379%* 0,757%* 0,720%* 0,905%*

Sig. (2-tailed) 000 000 0,000 000

N 120 120 120 0120
Professional satisfaction

Pearson correlation 0,433%* 0,709%* 0,720%* 0,904 %**

Sig. (2-tailed) 000 000 000 000

N 120 120 120 0120
Translator satisfaction

Pearson correlation 0,443%* 0,905%* 0,905%* 0,904**

Sig. (2-tailed) 000 000 000 000

N 120 120 120 120

Significant at 0,01 ( p<0,01) level**
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al satisfaction is investigated. The results of the regression
analysis conducted to determine the extent to which emo-
tional intelligence affects translator satisfaction are present-
ed in Table 4.

When the regression analysis results are evaluated, it is
seen that there is a positive and statistically significant rela-
tionship between emotional intelligence and translator sat-
isfaction (R:, 443; p =, 000). This relationship provides the
theoretical expectation of the model (p <0.05).

According to Table 4, which contains the results of the re-
gression analysis; while the dependent variable in the model
is the translator satisfaction ”, the independent variable was*
emotional intelligence. Accordingly, emotional intelligence
explains 19% of the change in translator satisfaction (Reg.
R? =, 190).

According to the results of the regression analysis, emo-
tional intelligence has a statistically significant effect on
translator satisfaction. In this case, the basic hypothesis of
the study (H1) is supported.

The Effect of Emotional Intelligence on Task
Satisfaction

The results of the regression analysis conducted to deter-
mine the extent to which emotional intelligence affects task
satisfaction are presented in Table 5. When the regression
analysis results are evaluated, it is seen in Table 5 that there
is a positive and statistically significant relationship be-
tween emotional intelligence and job satisfaction (R:, 386;

p =, 000). This relationship provides the theoretical expecta-
tion of the model (p <0.05). While the dependent variable in
the model was “task satisfaction”, the independent variable
was “emotional intelligence. Accordingly, emotional intelli-
gence explains 14% of the change in translator satisfaction
(Reg.R2 =, 141).

The results in the table shows that the explanatory of the
model is statistically significant (F = 20,609; p = 0,000).
When the results of the effect of independent variable (emo-
tional intelligence) on dependent variable (task satisfaction)
in the regression model are evaluated; emotional intelli-
gence has a statistically significant effect on task satisfaction
(t=5.908; p=0.000).

According to the results of regression analysis, emotional
intelligence has a statistically significant effect on task sat-
isfaction. In this case, the basic hypothesis of the research
(H2) is supported

The Effect of Emotional Intelligence on Job Satisfaction

The results of the regression analysis conducted to determine
the extent to which emotional intelligence affects job satis-
faction are presented in the table below. When the results
of regression analysis are evaluated, it is seen in Table 6
that there is a positive and statistically significant relation-
ship between emotional intelligence and job satisfaction
(R:,433; p =, 000). This relationship provides the theoretical
expectation of the model (p <0.05). The dependent variable
in the model was “job satisfaction” and the independent vari-

Table 4. Results of Regression Analysis: Translator Satisfaction

Dependent variable: translator satisfaction

R = 0,443 R? = 0,196 Regulated R*= 0,190 F = 28,848 p = 0,000

Variables Unstandardised coefficients Standardised coefficients t P
B Standard error B

Constant 1,989 0,335 5,937 000

Emotional intelligence 0,479 0,089 0,443 5,371 000

Table 5. Regression analysis results of emotional intelligence-task satisfaction

Dependent variable: task satisfaction

R =0,386 R? = 0,149 Regulated R*= 0,141 F = 20,609 p = 0,000

Variables Standardised coefficients Unstandardised coefficients t p
B Standard error B

Constant 2,202 0,373 5,908 000

Emotional intelligence 0,450 0,099 0,386 4,540 000

Table 6. Regression analysis results of emotional intelligence-job satisfaction

Dependent variable: job satisfaction

R = 0,433 R?= 0,188 Regulated R*= 0,181 F = 27,294 p = 0,000

Variables Understardised coefficients Standardised coefficients t p
B Standard error B

Constant 1,988 0,355 5,594 000

Emotional Intelligence 0,421 0,095 0,379 4,450 000
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Table 7. Regression analysis results of emotional intelligence-professional satisfaction

Dependent variable: professional satisfaction

R = 0,443 R?= 0,196 Regulated R*= 0,190 F = 28,848 p = 0,000

Degiskenler Unstandardised coefficients Standardised coefficients t p
B Standard error B

Constant 1,776 0,335 4,368 000

EMOTIONAL INTELLIGENCE 0,565 0,108 0,433 5,224 000

able was “emotional intelligence. Accordingly, emotional
intelligence explains 18% of the change in translator satis-
faction (Reg.R2 =, 181).

The results in the table shows that the explanatory v of
the model is statistically significant (F = 27,294; p = 0,000).
When the results of the effect of independent variable (emo-
tional intelligence) on the dependent variable (job satis-
faction) in the regression model are evaluated; emotional
intelligence has a statistically significant effect on job satis-
faction (t = 5,594; p = 0,000).

According to the results of regression analysis, emotional
intelligence has a statistically significant effect on job satis-
faction. In this case, the basic hypothesis of the study (H3)
is supported.

The Effect of Emotional Intelligence on Professional
Satisfaction

The results of the regression analysis conducted to determine
the extent to which emotional intelligence affects profes-
sional satisfaction are presented in Table 7.

When the regression analysis results are evaluated, it is
observed that there is a positive and statistically significant
relationship between emotional intelligence and professional
satisfaction in the table below (R:, 443; p =, 000). This re-
lationship provides the theoretical expectation of the model
(p <0.05).

According to Table 7, which includes the results of the
regression analysis; while the dependent variable in the
model was “professional satisfaction”, the independent vari-
able was “emotional intelligence. Accordingly, emotional
intelligence explains 19% of the change in professional sat-
isfaction (Reg.R2 =, 190).

The results in the table show the explanatory value of
the model is statistically significant (F = 28,848; p = 0,000).
When the results of the effect of independent variable (emo-
tional intelligence) on the dependent variable (professional
satisfaction) in the regression model are evaluated; emotion-
al intelligence has a statistically significant effect on profes-
sional satisfaction (t = 4,368; p = 0,000).

According to the results of regression analysis, emotion-
al intelligence has a statistically significant effect on profes-
sional satisfaction. In this case, the basic hypothesis of the
study (H4) is supported.

CONCLUSION

As a result of this study, it has been found that there is a sta-
tistically positive and significant relationship on a medium

level between emotional intelligence and translator satisfac-
tion of professional translators working in the market and
between task satisfaction, job satisfaction and profession-
al satisfaction which constitute the translator satisfaction.
and emotional intelligence. According to the results of the
regression analysis, emotional intelligence has a statistical-
ly significant effect on the translator satisfaction. With the
finding that translator satisfaction is affected by emotional
intelligence by 19%, it is possible to investigate what other
factors affect translator satisfaction in future researches.

Following these statistical evaluations, it was found that
emotional intelligence positively influences the translator
satisfaction. Nonetheless, non-cognitive skills as well as
cognitive skills were found to be important in translation,
and it was concluded that translator psychology should be
emphasized in the translation education to hold on to the
translation market as well as in the translation process. When
the curricula of the universities providing translation educa-
tion are examined, it is seen that the courses related to cogni-
tive skills are predominant.

In addition, most of the translation-oriented courses in
translation programs of some universities focus on cogni-
tive skills, while the non-cognitive skills part of translation
are mostly excluded. This is perhaps one of the biggest
problems in translation education in the world and in our
country. Nowadays, courses that require cognitive skills are
frequently added to the translation curricula, in order to be
more equipped in these courses, non-cognitive skills such as
emotional intelligence are also needed. The translator while
they develop cultural, linguistic, strategic, and technology
skills, they should also develop psychological skills. In order
to achieve all of these, the programs providing translation
education should therefore benefit from the courses such as
technical translation, medical translation, translation tech-
nologies (i.e localization), which are to their specialization
in translation, as well as benefit from experts in the field of
psychology, and even if necessary, instructors from the re-
lated disciplines should provide training in translation pro-
grams. From this point on, the translator does not simply
translate in the classical sense. He/she is now more actively
involved in translation projects and needs to be in contact
with other colleagues. Collaboration is no longer passive in
the translation process. At this point the social skills of the
translator come into play. It is also one of the hypotheses that
emotional intelligence plays a role in establishing a trans-
lation business or adapting to the challenges and competi-
tive environment of the translation market. This may also
be the case for translation students. Translator candidates,
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who think that they cannot handle the market difficulties and
competitive environment and whose social skills are weak,
are turning to different fields instead of entering the transla-
tion market. While there may be many reasons for this, the
emotional intelligence of individuals may be one of these
variables.
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